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A 2015 Colmar Brunton survey found that there was a strong correlation between 
knowledge about Antarctic and considering it important – groups who were less 
knowledgeable about Antarctica were also generally less likely to consider it important.1 
The survey also found that young New Zealanders (the 18 to 24 year old bracket), and in 
particular females, were the least informed group surveyed. This research project aims 
to address that sector of the public. How can we create more engaging audiovisual 
content to reach 18 to 24 year-old viewers in New Zealand? 
With over 80% of 15 to 24 year old internet users accessing social media and use of new 
technology increasing, the purpose of this project was to create a video that had the 
potential to go ‘viral’ on social media.2 
Studies have suggested that viewers are motivated to share online viral videos when a 
video arouses emotions such as joy, surprise, anger etc. and whether the video has a 
perceived entertainment or educational value.3 In order to be more engaging scientists 
need to be seen to be more than just lab coats; viewers need to feel an affinity with the 
subjects of the film.4  
 
This documentary aims to educate as well as engage viewers by providing scientific facts 
and important information about Scott Base and climate change intermingled with more 
personable, affinity-generating information. 
 
Video link: https://vimeo.com/156927158/5cfb5e3bb9 
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